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Worldwide
PURPLE 

PRIDE
K-State Homecoming

Oct. 15-21
Whether you live just down the road or 

halfway across the globe, coming home 
to family brings a feeling of warmth to your 
soul. During Homecoming week, alumni, 
family and friends are invited to rejoin the 
campus community for spirit-filled activities 
steeped in tradition.

No matter how far alumni live or travel 
away from Manhattan, Kansas, their purple 
pride and Wildcat way of life are shared 

everywhere, with everybody. That global 
explosion of spirit was the inspiration behind 
this year’s Homecoming theme: Purple Pride 
Worldwide.

So, make plans to head back to Manhattan 
in October and celebrate K-State by attending 
some of the Homecoming events, which are all 
open to the public and brought to you by the 
K-State Alumni Association. Homecoming is 
sure to bring out the inner Wildcat in you. 

ALL WEEK 
Greek and residence hall Spirit 
Signs
CAMPUSWIDE

Sidewalk Chalking Contest display
BOSCO PLAZA 

Coloring contest winners showcase
MANHATTAN TOWN CENTER 

SUNDAY, OCT. 15
10 a.m. Homecoming Philanthropy 
5K Run/Walk
K-STATE ALUMNI CENTER
The 5K will benefit USO Fort Riley.

1 p.m.  K-State soccer vs. Texas
K-STATE SOCCER COMPLEX

5:30 p.m. Crazy Cat Kickoff
WWI MEMORIAL STADIUM
This series of comical games is sponsored 
by the K-State Association of Residence 
Halls.

8 p.m. Pant the Chant
BRAMLAGE COLISEUM
Homecoming pairings perform original 
spirit cheers.

TUESDAY, OCT. 17
10 a.m.-5 p.m. Paint the ’Ville
Aggieville
Check out the Aggieville windows 
painted by campus organizations and 
Homecoming pairings.

8 p.m. Wildcat Request Live
BRAMLAGE COLISEUM
This lip sync and dance competition 
showcases greek Homecoming pairings.

THURSDAY, OCT. 19
8 a.m.-5 p.m. K-State Student 
Ambassador Elections

6-8 p.m. Children’s Carnival
K-STATE STUDENT UNION
Open to the Manhattan and surrounding 
communities.

FRIDAY, OCT. 20
3-5:30 p.m. Trick-or-Treat in 
Aggieville
AGGIEVILLE

5 p.m. Homecoming Parade
BEGINS AT MANHATTAN TOWN CENTER

6:30 p.m. (approx.) Pep Rally (after 
parade)
LARRY NORVELL BAND SHELL, CITY 
PARK

Homecoming week events
SATURDAY, OCT. 21
TBD  Homecoming Pregame
CAT TOWN (RSVP by Oct. 14)
The Alumni Association will sponsor a 
pregame party two hours before kickoff.

TBD  K-State football vs. Oklahoma
BILL SNYDER FAMILY STADIUM
The Homecoming committee will be 
recognized and the new K-State Student 
Ambassadors will be announced at 
halftime. Also, the spirit signs will be 
displayed at the stadium.

Get the most up-to-date infromation! All events and times are subject to change. For the most updated 
information, download the app and check the Homecoming time, www.K-State.com/App.

Homecoming is 
sponsored by 
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Nothing seemed 
unusual about a 

veterinarian riding a 
bicycle to work.

“It was just the way it was. I 
didn’t think, ‘Well, that’s strange — 

everyone is driving to work,’” said 
Mark Taussig ’79, ’90, reflecting on 
his teenage years when he watched his 
father pedal a bicycle to K-State.

His father, Robert Taussig ’70, a 
celebrated veterinarian known as “Dr. 
Bob,” rode daily to Dykstra Hall, home 
of the university’s veterinary hospital 
from 1955 to 1978. Taussig said his father 
influenced him to begin riding a bicycle to 

school and he maintained that routine en 
route to K-State where — for more than three 

decades — he, too, has bicycled to Dykstra Hall, 
which now houses the Division of Facilities.

But Taussig, associate director of campus 
planning, is more than a casual bicyclist who’s 

riding in the paths his father helped pave.
He is a landscape architect who has been 

“pushing for bicycle improvement for 31 years” on 
the Manhattan campus. His efforts crystallized in 

2015 when K-State was designated as the state’s first 
bicycle-friendly university by the League of American 

Bicyclists. 
The league’s Bicycle Friendly America program 

seeks to make bicycling a bona fide option for 
transportation and recreation. It awards universities 

based on how well they meet criteria in five areas: 
engineering, encouragement, education, enforcement 

and evaluation. 
In the area of encouragement, Taussig and 

others developed two blueprints to create a campus 
infrastructure for bicycling: a comprehensive 2012 
Transportation and Parking Master Plan and a 2015 
North Corridor Master Plan for the campus zone 
north of Kimball Avenue. Portions of both plans 
have come to fruition.

“What’s hard is finding the money to do 
anything,” Taussig said.

He secured support from Manhattan’s City-
University Projects Fund, which backs initiatives that 

mutually benefit the community and university. He also 
gained a federally funded matching grant through the Kansas 

Department of Transportation. Thousands of dollars have 
been spent on recommendations in the plans, Taussig said, to add 

progress
BY KIMETRIS BALTRIP

PHOTOS BY DAVID MAYES ’96, K-STATE ALUMNI ASSOCIATION

Biking culture, access continue 
to evolve on campus, in community
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K-STATE PROUD
designated K-State Proud games.

“It brings a lot of people together, and it’s a great place to show 
off Proud and make more people aware of it,” Zemanick said. “It’s 
very much more than just a T-shirt. It’s really the donations that 
matter the most and helping the students firsthand. The T-shirt is 
given as a thank you for donating to the campaign and also as a 
great opportunity to spread word about the campaign.”

The donations fund Student Opportunity Awards, which are 
given to students who have demonstrated extreme financial need 
or those who need temporary financial assistance. 

A student allocations committee, in consultation with the Office 
of Student Financial Assistance, distributes the awards. McClellan 
said the committee meets on a weekly basis to review applications 
for awards to ensure a quick turnaround for allocations. 

The awards, Millard said, are given for a range of reasons and 
amounts. Special consideration is given to students whose future 
at K-State may be in jeopardy and to students who have exhausted 
all other forms of financial assistance. 

Students and faculty members are encouraged to nominate 
students in need. Students may also nominate themselves.

While other universities have attempted to replicate the program, 
McClellan said, no other student organization has been able to come 
close to the approximately $100,000 K-State Proud raises on average 
each year. The closest she had heard of was $25,000.

“It’s a statement that you support your fellow students and that 
you want to give back to them,” Millard said.

Funds raised through K-State Proud also contribute to the 
success of the Innovation and Inspiration Campaign to raise $1 
billion for the university.

 To learn more about K-State Proud, read the stories of Student 
Opportunity Award winners or to donate, visit K-StateProud.org.

OPEN/ALTERNATIVE  
TEXTBOOK INITIATIVE 

program for students who are feeling the weight of the increasing 
cost of attending college,” said Jessica Van Ranken, student body 
president. 

By providing faculty with the opportunity to create their own 
course materials, free of cost to students, the initiative has made 
an important financial impact on the student body.

Through the initiative, Bennett said, faculty can receive 
a stipend up to $5,000 to develop or adopt an alternate to a 
traditional textbook. The stipends are used by faculty in the 
summer to develop their courses around the new source materials. 
Bennett said the only catch is that when the work is done the 
materials must be provided to the students for free.

Bennett said interested faculty members propose their ideas 
each semester, which then undergo committee review. With cost 
savings in mind, the committee gives priority to high-enrollment 
courses he said.

So far the initiative has funded more than 20 stipends from 
over many departments across campus Bennett said and is 
gaining traction. Professors have created all sorts of materials he 
said ranging from instructional video sets, to online textbooks 
that allow students to add in their notes collaboratively. Bennett 
also said using open/alternative textbook materials can be a win-
win for faculty and students.  

“The students like the materials. The instructors like the 
materials; because they now have a book that covers what they 
wanted instead of some mishmash of what a publisher thought 
people across the country might want, and it does let you try some 

different things,” 
he said.

Additionally, 
the savings are 
astounding, he 
said. Let’s say 
you have a class 
of 100 students 
using a textbook 
that costs $100, 
which is a low 
estimate by 
many standards, 
Bennett said. If an 
instructor is able to 
replace that book 
with free materials 
the savings created is $10,000 that semester alone. 

For classes like calculus, where Bennett said the enrollment 
across all sections is approximately 800 students in the fall 
semester, that’s a savings of $80,000. The return on the investment 
is about 10 to 1.

 Continued support of this initiative is critical Bennett said. 
Alumni and friends are able to support the initiative through 
the KSU Foundation. To support the Open/Alternative Textbook 
Initiative, visit www.found.ksu.edu/give/alttext.

Textbooks are one of the biggest costs students face while 
pursuing a degree. According to a 2016 study by Covering the 

Cost, a non-profit public interest research group, the cost of a college 
textbook has increased by 73 percent since 2006, which is more than 
four times the rate of inflation. A K-State initiative is helping to combat 
the growing textbook costs imposed upon students.

In 2013, the Open/Alternative Textbook Initiative was created with 
the help of seed funding from the Student Governing Association and 
K-State Libraries. The initiative encourages faculty experimentation 
and innovation to adopt or develop course materials that provide 
cost savings for students while improving the quality of the learning 
process.

“I want everyone to have the materials they need to learn,” said 
Andy Bennett, professor of mathematics who helped start the 
initiative.

Brian Lindshield, associate professor of food, nutrition, dietetics and 
health, and Beth Turtle, K-State Libraries scholarly communications 
librarian, who has since retired, worked with Bennett to get the initiative 
off the ground. Both Bennett and Lindshield had developed their own 
open source textbooks prior to working together.

“The Open/Alternative Textbook Initiative is a very meaningful 

For more than a decade, K-State Proud has provided a  
helping hand to students who experience unexpected financial 

hardships. 
The efforts of this student-led campaign have raised more than $1 

million in the campaign’s first 10 years; allowing hundreds of students 
to get the temporary help they need. And, for some, to stay enrolled 
at the university.

“It’s been a great philanthropy that has continued to grow and get 
better every year,” said Matt Zemanick. Zemanick is one of this year’s 
three K-State Proud co-chairs, along with Davis Millard and Maddy 
McClellan. 

The co-chairs are involved in the planning of the annual K-State 
Proud fundraising campaign with the help of Student Foundation, 
the student arm of the KSU Foundation. While each year is different, 
Zemanick said the goal remains centered around the campaign’s 
tagline — students helping students.

While this group is heavily involved, McClellan said the campaign 
could not be successful without support from the hundreds of other 
students who volunteer to help with the campaign and the thousands 
of donors.

Donations to K-State Proud come mostly from fellow students and 
are on average around $20 — the minimum donation to receive a 
free K-State Proud T-shirt featuring a new design each year. Partnering 
with K-State Athletics, the campaign is able to promote awareness 
to the campaign at sporting events, including men’s basketball and 
football games, by asking those in attendance to wear the shirt to the 

HELPING 
INTERNATIONAL 
STUDENTS
For more than 35 years, Helping International Students 

has provided K-State’s international community with 
open hearts and doors.  

The group, commonly known as HIS, was created by 
Dr. Bob Taussig ’70 and his wife Mary Marth Taussig ’80 in 
1979. While on a trip to Nigeria, the couple realized how 
few international students receive American hospitality 
while earning degrees in the U.S. Additionally, Bob, who 
was a faculty member in the College of Veterinary Medicine, 
observed how international students weren’t forming 
friendships with their American classmates and many were 
struggling in other ways culturally. 

The couple decided to help by hosting a Sunday Bible 
study and meal in their home. Overtime, this grew into 
something much bigger with a more ecumenical approach. 

Today, Terry Cole ’92, HIS director, said the organization 
is now supported by 31 organizations including local 
churches and campus ministries. 

“We’ve got a big buy-in and it all goes back to the 
Taussigs,” Cole said.  

He added that HIS offers a wide variety of activities and 
services for international students including: welcome 
dinners at the beginning of each semester, a furniture 
drive each August, a Spring Friendship Banquet, movie 
nights and holiday meals. HIS partner organizations hold 
English classes, Bible studies, shopping shuttles, bicycle 
repair, sightseeing trips and more. The idea behind all of 
these services, Cole said, is to share with those in need, 
regardless of their faith or background.

“We’re called as Christians to show hospitality to 
strangers and foreigners,” Cole said. “If they need help 
finding an apartment, if they need help finding furniture, if 
they need help translating; we just find a way to do it.”

Everything HIS is able to do is possible through the 
hundreds of people who volunteer, donate items and 
support these students. Cole said he feels this reflects on 
how giving the greater K-State community is as a whole. 

“It says a lot about Manhattan and the K-State 
community — in regards to how people care for these 
international students through their generosity,” Cole said. 

One of the most visible services HIS offers is the Friends 
Program, which pairs more than 200 American and 
international students at the beginning of each semester. 
Cole said the program builds a sense of community among 
one another while also bridging cultures. Cole said the 
program isn’t incredibly formal as friendships need to form 
organically. American students are asked to simply invite 
and include their international friends whenever they can, 
such as going to K-State sporting events or the movies or 
trips to the mall or grocery store. 

Students can request a friend or sign up to be one 
online at the group’s website, HISmanhattan.org. Those 
looking to get involved with the program in other aspects 
may do so as well by visiting the site.
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K-State Proud co-chairs: Matt Zemanick, Wichita, Kansas; Maddy 
McClellan, Plainsville, Kansas, and Davis Millard, Shawnee, Kansas, 
model the 2016-17 K-State Proud campaign T-shirts.

K-State Polytechnic math instructor Teresa 
Detweiler Hartman ’07 follows the Open Textbook 
Initiative with self-created, 10- to 15-minute 
videos that explain the information step by step.
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An award-winning magazine with tradition

Published exclusively for members of the K-State Alumni 

Association, the award-winning K-Stater magazine has 

informed, educated, stimulated, involved and entertained 

thousands of readers since 1951.

Delivered four times per year

More than 41,000 alumni receive the K-Stater quarterly 

(March, June, September, December) in print and electronic 

formats and value it for in-depth university and alumni news, 

thought-provoking features and profiles and the well-read 

Class Notes section with alumni updates.

In a clean, uncluttered layout

The ratio of editorial to advertising content is about 80-20, 

and, as a result, advertising messages are highly visible and 

prominently displayed in an environment of loyalty and trust.

The K-Stater has a long coffee-table life. Because alumni have 

a close emotional tie to K-State, they often keep the magazine 

for months or longer for reading and further reference.

-STATER The magazine for K-State Alumni Association members  |  SUMMER 2017
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A look at K-State’s famous ice cream � om cow to cone



Currently 
reserved:
Back cover
Inside front cover
Inside back cover

Contact Linda 
Cook for future 
opportunities, 
LCook@K-State.
com or  
785-532-5051.

Showcase your business to more than 41,000 Kansas State University 
alumni with the K-Stater magazine, published exclusively for members of the 
K-State Alumni Association.

Don’t miss an opportunity to effectively build your brand among this 
select group of highly engaged and successful K-State alumni.

K-STATER ADVERTISING

SIZES
Finished magazine trim size: 9" x 10.875"

Safe image area 8.5 x 10.325

Bleed allowance 0.125

Full page

9 x 10.875

1/2 page

8.125 x 4.625

1/3 page

2.625 x 9.625

1/4 page

8.125 x 2.5

Full page size with bleed:
9.25 x 11.125

Rates & Placement
Ads appear in the Class Notes and In Memoriam sections of the magazine except 
for the premium placement options. Cost reflected is per issue and full color. 

1x 2x 3x 4x

Inside covers $2,400 $2,300 $2,200 $2,100

Page 7 $2,100 $2,000 $1,900 $1,800

Full page $1,950 $1,840 $1,730 $1,625

1/2 page $1,070 $1,020 $970 $915

1/3 page $735 $690 $645 $605

1/4 page  $580 $540 $510 $475

Preferred format is for print-ready ads submitted in a high-resolution PDF. Also accepted are high-
resolution EPS, TIFF and JPG files. All color images must be composite CMYK. All color and grayscale 
images must be high resolution (at least 300 dpi).  

File assistance: Need help building your ad? The Alumni Association communications staff is 
pleased to offer you full design services for your K-Stater ad. Design services will bill at $50 per hour 
(one hour minimum) and include scanning, resizing, updating content and other changes to print-
ready submissions. Digital files are not returned unless requested.

WINTER 
2017

SPRING 
2018

SUMMER 
2018

FALL  
2018

WINTER 
2018

Reservations Oct. 3 Jan. 4 April 4 July 5 Oct. 3

Artwork Oct. 13 Jan. 12 April 13 July 16 Oct. 12

Mail date Nov. 21 Feb. 23 May 25 Aug. 30 Nov. 20

Deadlines for 2017-18
Most members receive the print magazine withing two weeks of the listed mail date. 
The digital magazine is available on the mail date.

Stats from October 2016

Email artwork to Advertising@K-State.com

75%
OF MEMBERS READ AT LEAST 

3/4 OF THE MAGAZINE.

20% read at least 1/2 of it.

Less than 5% read 1/4 or less.

THE K-STATER IS MAILED TO 

41K
K-STATE ALUMNI.

The K-Stater digital edition  

is sent to more than 33,000 

alumni email addresses.

Distribution by 
households:
19,572 .... KANSAS 

4,301 .......Colorado, Nebraska, 

Missouri and Oklahoma 

9,465 .......Other states

222 ...........International

950 ...........Campus and local 

distribution

#1
ALUMNI ASSOCIATION 

IN THE BIG 12 
CONFERENCE

based on percentage 

of graduates who are 

members.

Advertising Bonus!

All ads appear in the digital 
K-Stater, accessible online or the 
mobile app. 

FULL AND 1/2 PAGE 
ADVERTISERS RECEIVE A FREE 
HOT LINK FROM THE DIGITAL 
EDITION TO YOUR WEBSITE.

-STATER 
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ADDITIONAL ADVERTISING 
OPPORTUNITIES
Monthly e-newsletter ads
The @K-State monthly 
e-newsletter is sent to all 
K-State alumni (members 
and nonmembers of the 
Alumni Association) who 
have a current email address 
— more than 115,000 
people. 

TERMS

A contract must be signed by all advertisers prior to placement. 
Advertisers, or their designated agencies, will be billed within 
14 working days following publication of each issue. Net 
payment is due within 30 days. Delinquent accounts may be 
subject to applicable late fees.

ACCEPTANCE POLICIES AND CONDITIONS 

1.  All advertising is subject to the approval of the publisher. 
Publisher reserves the right to reject or cancel any 
advertising at any time.

2.  The K-Stater will accept no advertising that is racially or 
sexually discriminatory, nor advertising that is deceiving, 
fraudulent or untruthful. In addition, no alcohol, tobacco or 
political advertising will be accepted. All advertising must 
conform with U.S. Postal regulations.

3.  The advertiser and/or advertising agency agree to 
indemnify and hold the K-Stater harmless from and 
against any loss of expense or claims on suits arising from 
advertising content, including but not limited to claims 
or suits for libel, violation of rights of privacy, plagiarism 
and copyright or trademark infringement. The advertiser 
is responsible for receiving prior written approval and/or 
licensing for all advertising that incorporates Kansas State 
University trademarks, logos or other words associated with 
the university.

4.   Unintentional or inadvertent failure by the K-Stater staff to 
publish the advertisement shall not constitute a breach of 
contract.

5.  Positioning of advertising is at the discretion of the 
K-Stater staff. Advertising is allowed only on covers (inside 
front, inside and outside back) and in the Class Notes/In 
Memoriam section with the exception of inserts placed at 
the discretion of the staff.

6.  No cancellations will be accepted after space deadline date 
of each issue.

7.   Advertising material will be held for one year and then 
discarded unless otherwise specified.

8.   Advertising rates are subject to change. When new rates are 
announced, advertisers will be protected at their contract 
rates until the end of the contract period.

9.   Termination before end of contract period will result in 50 
percent cancellation fee of unpaid ad costs.

Questions?

Linda Cook at LCook@K-State.com

Assistant Vice President of Communications

785-532-5051

Lindsay Porter at LPorter1@K-State.com

Associate editor

785-532-5063

Availability and pricing can be obtained by 
contacting Linda Cook at LCook@K-State.com.

Wildcat welcome: Alumni Association greets incoming students during 
Orientation and Enrollment

Photo gallery: Alumni Association travels across the state for annual Alumni 
Club, Catbacker Tour

Discounts at the K-State Student Union available to Alumni Association members

Foundation news: Investing in faculty and National Strategic Selling Institute

COLLEGE NEWS

ALUMNI ASSOCIATION NEWSLETTER

Advertising in @K-State
Published the first Wednesday of each month, @K-State reaches more than 110,000 email addresses 
in our Alumni Association database. It is free to all K-State Wildcat fans who would like to subscribe 
and contains news about the Alumni Association, University, K-State Athletics, KSU Foundation and 
more. There are four opportunities to advertise in each newsletter (on a first-come, first-served basis; 
space is limited). 

RATE
$450 per month
($400/month for 2+ months)

AD COPY DEADLINES 2017-18
Issue   Materials required by
July   June 15
August   July 15
September  Aug. 15
October  Sept. 15
November  Oct. 15
December   Nov. 15
January   Dec. 15
February  Jan. 15
March   Feb. 15
April   March 15 
May   April 15
June   May 15 
 
SPECIFICATIONS 
Please see reverse for ad submission guidelines. 

For purchasing ads, please contact Kim Dahlsten at 
KDahlsten@K-State.com. Submit ad materials to Ashley Pauls at 
APauls@K-State.com. 

Showcase your business to thousands of Kansas State 
University alumni and supporters with the @K-State 
monthly e-newsletter! Don’t miss an opportunity to 
effectively build your brand among these groups of 
highly engaged and successful K-Staters. 

Four spaces for 
ad placement 

 

 

 
Emergency tracheal surgery at Veterinary Health Center saves dog 
after suspected wildlife attack  

 

 

Logan Craghead faced one of the worst 

dilemmas a pet owner might encounter: 

another animal had attacked his dog. Quick 

action led Ace, a black Labrador mix, to the 

Veterinary Health Center at K-State, where 

emergency surgery was needed for injuries to 

his neck.  

READ MORE  

 

K-State celebrates spring 2017 graduates, presents honorary 
doctorate 
Nearly 3,000 Kansas State University students 

earned degrees in May, closing one chapter in their 

lives and opening another. Although they will end 

their time on campus as students, they are 

welcomed into the K-State alumni family.  

 

 READ MORE 

 

Meet the new members of the Alumni Association board of 
directors  

 

 

The K-State Alumni Association welcomed a 

new group of members to its board of directors 

at the annual meeting in June. 

READ MORE 

 

K-State women's team claims Big 12 track and field title 
Although track and field is sometimes viewed as a 

 

 

 

 

 

 

team sees it. The Wildcats look at track and field as 

a true team effort, and that spirit of camaraderie 

and teamwork paid off for the K-State women as 

they claimed the program's first Big 12 Outdoor 

Championship since 2002. 

READ MORE

sport for individuals, that's not how the K-State 


